Records show Liz Mathis used her position in the State Senate to secure millions of dollars in tax
breaks and government funding for clients of a consulting business founded by her husband.
BACKGROUND

Editor’s Note: The following table summarizes Mathis’ connection to payments to her family’s business.
Business Client

Prospect Meadows Ball
Fields

Iowa Insurance
Division

Marion Public Library

ME&V /
AMPERAGE

Liz Mathis involvement

Payments to company

Both

Mathis orchestrates
“strong state support” for
the project

$2.5 million in tax breaks given to
Prospect Meadows. Unknown total
amount paid to ME&V/AMPERAGE

Both

AMPERAGE

Mathis repeatedly
promotes her business’s
project, pushes to “keep it
going!”
Mathis is “very proud” to
appropriate money for the
library fundraising
campaign

IID pays at least $3.57 million to
ME&V/AMPERAGE from 2014 to
2021
AMPERAGE serves as counsel for the
fundraising campaign. Unknown total
amount paid

Liz Mathis’ husband, Mark, is a founding member of marketing firm ME&V, which later
merged to become AMPERAGE:
•

Liz Mathis’s husband, Mark, is a founding member of AMPERAGE Marketing &
Fundraising, and serves as its Chief Creative & Strategy Officer. “With that kind of
experience, after working at KWWL for 12 years, Mark became one of the founding
partners of ME&V and, subsequently, AMPERAGE. Today, he leads the AMPERAGE
creative teams, including video production, graphic design, public relations, writing and
web development...Mark is married to state Sen. Liz Mathis, and the two love to travel,
even when it means being trapped by a volcano in the Czech Republic for three weeks.
TITLE: Chief Creative & Strategy Officer/Partner.” (“MARK MATHIS,” AMPERAGE Marketing &
Fundraising, Accessed 7/6/21)

o Mark Mathis co-founded ME&V Advertising + Consulting in 1996, and ME&V
merged with another advertising agency in 2014 to become AMPERAGE. “Cedar
Falls-based ME&V Advertising + Consulting and Cedar Rapids-based Henry
Russell Bruce announced Monday they had signed a definitive agreement to merge
April 1 under a new banner: Amperage. The merged company will be based in
Cedar Falls and employ more than 50 people. ME&V currently employs 36 or 37
workers, by the estimate of partner Bryan Earnest, who co-founded the company
with Mark Mathis and Dee Vandeventer in 1996… Earnest will be president of the

new entity. Others leading the company will be Jim Thebeau, CEO at HRB and
Steve Erickson, president and executive creative director at HRB, along with Jim
Infelt, ME&V partner and creative director, and Mark Mathis, ME&V partner.
The combined company offers branding, marketing, public relations and
advertising services primarily in health care, higher education, banking, corporate
communications and nonprofit fundraising.” (Jim Offner, “Ad firm ME&V to merge with Cedar
Rapids rival,” The Courier, 3/3/14)

Liz Mathis has repeatedly described herself as a co-owner of the “family owned” businesses,
ME&V and AMPERAGE:
•

Liz Mathis listed herself as the co-owner of ME&V in her Iowa Legislature Statement of
Economic Interest filed in 2012.

(“Iowa Senate Statement of Economic Interest,” Iowa Legislature, Filed 1/18/12)

•

Mathis listed ME&V as a “family owned business” in 2013.

(“Iowa Senate Statement of Economic Interest,” Iowa Legislature, Filed 2/28/13)

•

On her LinkedIn profile, Liz Mathis described herself as a family co-owner of
AMPERAGE since 1996.

(Liz Mathis, LinkedIn, Accessed 7/6/21)

Editor’s Note: Mathis appears to have deleted these entries from her LinkedIn page. An archived copy of
Mathis’s page can be found here.

•

Liz Mathis has described AMPERAGE as a “family business” and her “profession” in
her Iowa Legislature biography. “Profession: Community Engagement, Four Oaks, and
family business, Amperage Marketing.” (“Liz Mathis,” The Iowa Legislature, Accessed 8/18/21)

•

[AUDIO] Mathis in July, 2021: “We own a family business, it’s an advertising agency
and we have 40 employees.” INTERVIEWER: “How do you go about designing your day
in terms of prioritizing things that you’re working on–the beginning and the end–I mean,
talk a bit about that.” MATHIS: … Mark and I are–we own a family business, it’s an
advertising agency and we have 40 employees. And so, he meets the same kind of
challenges that I do. Everything could be on fire, but you have to prioritize.” (Real Success with
Nate Kaeding, “Episode 30: Liz Mathis,” SoundCloud, 7/12/21, Minutes 24:38 – 25:10)

o Mathis added that she “put up [her] 401(k)” to help start the business. MATHIS:
And we put up my 401(k), you know, for collateral when he started his small
business.” (Real Success with Nate Kaeding, “Episode 30: Liz Mathis,” SoundCloud, 7/12/21, Minutes 30:10 – 30:33)
•

In July, 2021, the Corridor Business Journal reported that Liz Mathis has a “role” in
AMPERAGE, her “family business.” “Liz Mathis is an Iowa state senator with a role in
Amperage–a family business in marketing & advertising. (Nate Kaeding, “Real Success with Nate Kaeding:
Liz Mathis,” Corridor Business Journal, 7/12/21)

•

On her campaign website, Liz Mathis has described herself as the co-owner of a
“marketing and advertising company.” “Liz and her husband Mark own a marketing and
advertising company with offices in Cedar Falls, Cedar Rapids and Wausau, Wisconsin.”
(“Meet Liz,” Liz Mathis State Senator, Archived 1/25/21)

•

In 2011, Mathis described ME&V as her “family’s business,” and an article identified
her as ME&V’s co-owner. “Liz Mathis, who is best known in eastern Iowa as a former
news anchor for both KCRG-TV and KWWL-TV, announced Tuesday that she will seek
the Democratic nomination. She served as a reporter, producer and anchor at KCRG from
1998 to 2007, and now co-owns the advertising agency, ME&V, with her husband, Mark.
Prior to working with KCRG, she served 16 years with KWWL in Waterloo, where she
became the first woman to co-anchor the evening news. The Mathis family, which includes
two children, also resides in Robins. In addition to the family-run business, Mathis works
for Four Oaks, a child welfare and juvenile justice agency, and the Affordable Housing
Network and Iowa KidsNet, which are affiliates, as chief information officer… ‘My husband
and I have experienced that first-hand in our family’s business. That’s one of many reasons
I’m running.” (Elisa Mueller, “Iowa special Senate election mired in marriage,” The Washington Independent, 9/20/11)

PROSPECT MEADOWS
In 2016, Liz Mathis “rallied support among her fellow state senators” to secure $2.5 million in
tax rebates for Prospect Meadows, a client of ME&V and AMPERAGE:

•

In 2016, Liz Mathis “rallied support among her fellow state senators” to secure $2.5
million in tax rebates for the Prospect Meadows baseball field complex. “Liz Mathis, who
announced on Tuesday that she was challenging freshman Rep. Ashley Hinson, R-Iowa,
rallied support among her fellow state senators in 2016 to secure up to $2.5 million in sales
tax rebates for Prospect Meadows, an Iowa-based nonprofit that paid her husband's
marketing firm tens of thousands of dollars for consulting services. ‘It took a lot of hard
work to get this bill to the Capitol and convince fellow legislators Prospect Meadows would
be a good project for not only our area, but for the state,’ Mathis said after convincing
several of her colleagues to reverse their votes. ‘People wrote off the bill to defeat, but never
say never.’ The final approval of the $2.5 million tax rebate was given to Prospect
Meadows, a complex of 17 baseball and softball fields in Marion, Iowa, in late 2018 in time
for the 2019 opening ceremony, where Mathis was ‘credited with orchestrating strong state
support for the project.’” (Cameron Cawthorne, “Iowa Dem used official position to secure tax breaks for client of her
family-owned business, filings show,” Fox News, 7/28/21)

o ME&V and AMPERAGE served as paid consultants for Prospect Meadows for
several years. “ME&V, the marketing firm that Mathis's husband, Mark Mathis, cofounded in 1996, received $94,298 in tax year 2012 and $54,588 in tax year 2013
from Prospect Meadows for ‘production of promotion materials and consulting,’
according to tax filings reviewed by Fox News… In 2014, ME&V merged with
another advertising agency to become AMPERAGE, which continued to do
marketing and fundraising work on behalf of Prospect Meadows that year and in
2015. In March 2015, AMPERAGE worked as a ‘campaign counsel’ for their
private fundraising campaign and created a promotional fundraising video for
Prospect Meadows.” (Cameron Cawthorne, “Iowa Dem used official position to secure tax breaks for client of her
family-owned business, filings show,” Fox News, 7/28/21)

IOWA INSURANCE DIVISION

Editor’s Note: The contracts and email correspondence records in this section were obtained through an open
records request to the Iowa Insurance Division. To obtain copies of these records, please contact the NRCC.
Fraud Fighters
The Iowa Insurance Division (IID) has paid AMPERAGE at least $3.57 million since 2014, with
at least $3.35 million of that amount for assistance with investor education programs:
•

The IID has paid AMPERAGE a total of at least $3.57 million as of October, 2021.

(“Spending Summary,” Iowa Checkbook Open Expenditures, Accessed 10/28/21)

•

At least $3.35 of that $3.57 million went toward the IID’s investor education programs.

(“Spending Summary,” Iowa Checkbook Open Expenditures, Accessed 10/28/21)

Editor’s Note: The Iowa Checkbook does not account for data prior to 2014. As of October, 2021, the
State of Iowa has paid AMPERAGE a total of at least $3.85 million since 2014.
In 2013, the IID contracted ME&V, later AMPERAGE, to run a public education program
titled the “Iowa Fraud Fighters” and granted an initial $450,000 for the project, contingent on
the availability of State funding:
•

In June, 2013, the IID contracted ME&V Advertising and Consulting to run an
“Investor Education and Outreach Program.”

(“Contract for 2013-14 Investor Education and Outreach Program,” Iowa Insurance Division, 6/4/13)

o The contract lasted from June 4, 2013 until June 3, 2014, with the option to
extend its terms.

(“Contract for 2013-14 Investor Education and Outreach Program,” Iowa Insurance Division, 6/4/13)

•

ME&V was tasked with developing a statewide campaign to educate Iowa consumers on
issues including investment risk, securities fraud, and investor literacy.

(“Contract for 2013-14 Investor Education and Outreach Program,” Iowa Insurance Division, 6/4/13)

•

The IID agreed to pay ME&V up to $450,000 for the term of the contract.

(“Contract for 2013-14 Investor Education and Outreach Program,” Iowa Insurance Division, 6/4/13)

o Under the terms of the contract, AMPERAGE’s payment would be contingent
on the availability of State funding.

(“Contract for 2013-14 Investor Education and Outreach Program,” Iowa Insurance Division, 6/4/13)

•

In September, 2013, IID Commissioner Nick Gerhart announced the launch of the
education program, titled “Iowa Fraud Fighters.” “Iowa Insurance Commissioner Nick
Gerhart announced today that the Iowa Insurance Division (IID) has launched the
statewide “Iowa Fraud Fighters–Shield Your Savings” public education program. The
program will educate and empower Iowans to combat and report investment and insurance
fraud.” (“Insurance Commissioner Gerhart Announces ‘Iowa Fraud Fighters’ Public Education Program to Assist Iowans to Prevent
and Report Investment Fraud,” PRWeb, 9/9/13)

Editor’s Note: ME&V’s Lori Blackburn was listed as a contact for Gerhart’s press release.
In 2015, Sen. Liz Mathis participated in a Fraud Fighters event, and told IID Commissioner
Nick Gerhart to “keep [the program] going;” three months later, Gerhart nearly doubled the
size of AMPERAGE’s state contract:
•

In September, 2015, IID Commissioner Nick Gerhart extended AMPERAGE’s investor
education program contract until August, 2016.

(“Contract for 2014-15 Investor Education and Outreach Program,” Iowa Insurance Division, 9/25/15)

o In Section 5.1 of the contract, the IID agreed to pay AMPERAGE up to
$207,900, contingent on the availability of state funding.

(“Contract for 2014-15 Investor Education and Outreach Program,” Iowa Insurance Division, 9/25/15)

o AMPERAGE’s cost proposal under the agreement included tens of thousands of
dollars for organizing community outreach events.

(“Contract for 2014-15 Investor Education and Outreach Program,” Iowa Insurance Division, 9/25/15)

•

In October, 2015, Commissioner Gerhart invited Liz Mathis to a “Fraud Fighter
educational event” scheduled for November 16, 2015, and asked Mathis to help
promote the event.

(Nick Gerhart, State of Iowa, Sent 10/12/15)

•

Liz Mathis attended the event, and IID Communications Director Chance McElhaney
sent her a copy of a PowerPoint used during the presentation.

(Liz Mathis, 11/16/15)

Editor’s Note: The above correspondence was obtained through an open records request to the Iowa
Insurance Division. Mathis’s email date of “September 7, 2017” is likely an error that occurred during the
IID’s email retrieval process.
o McElhaney included AMPERAGE employee Lori Blackburn on his email.

(Chance McElhaney, 11/16/15)

•

In a letter, Commissioner Gerhart thanked Liz Mathis for supporting the Fraud Fighters
program, and for “being a part of” the event.

(Nick Gerhart, State of Iowa, 11/17/15)

•

Liz Mathis said she “really liked” the event, and told Commissioner Gerhart to “Keep it
going!”

(Liz Mathis, 11/16/15)

Editor’s Note: The above correspondence was obtained through an open records request to the Iowa
Insurance Division. Mathis’s email date of “September 7, 2017” is likely an error that occurred during the
IID’s email retrieval process.
•

In February, 2016, Commissioner Gerhart amended the IID’s contract to add additional
services and agreed to pay AMPERAGE an amended amount totaling up to $407,820.

(“February 2016 Amendment to Contract for 2014-15 Investor Education and Outreach Program,” Iowa Insurance Division, 2/24/16)

Editor’s Note: As previously noted, the IID’s September, 2015 contract awarded AMPERAGE up to
$207,900 for the term of the contract. The above February, 2016 contract amended that total, and awarded
AMPERAGE up to $407,820 for the term of the contract.
In 2019, Liz Mathis again praised Fraud Fighters as “important for our seniors;” as of March,
2021, the IID has continued to contract AMPERAGE for the program:
•

In a March, 2019 IID contract, AMPERAGE laid out its plans to host Fraud Fighters
forums in six Iowa towns, including Cedar Rapids.

(“April 2019 Amendment to Contract for 2014-15 Investor Education and Outreach Program,” Iowa Insurance Division, 3/20/19)

•

In May, 2019, AMPERAGE asked the IID to recognize Liz Mathis at an upcoming event
in Cedar Rapids.

(Lori Davis, DocumentsReport-75.pdf, 5/14/19)

o Fifteen days later, Liz Mathis thanked the IID for “bringing Fraud Fighters to
[Cedar Rapids],” calling the info the group provided “important for our seniors.”

(Liz Mathis, Twitter, 5/29/19)

Editor’s Note: The IID liked and retweeted Mathis’s comments. Mathis also promoted the Fraud Fighters
event on Facebook.
•

In March, 2021, the IID announced its plans to re-engage AMPERAGE for the Fraud
Fighters program. “The Iowa Insurance Division (“Division”) plans to re-engage
Amperage, LLC to perform the following marketing and related services for the Division’s
Fraud Fighters program: branding, advertising, design, website hosting and maintenance,
public relations, writing, research, media planning and buying, strategy, video production,
photography, and conference and event services… The Division wishes to re-engage the
services of Amperage LLC (‘Amperage’) to provide the professional services previously
listed to continue the development of and execution of the Fraud Fighters program.” (“State
of Iowa Bid Opportunities,” Iowa Department of Administrative Services, 3/26/21)

o The IID estimated that AMPERAGE had spent 1400-1800 hours yearly to run
the program after the first year. “The Division estimates that it takes
approximately 1400-1800 hours yearly for Amperage, LLC to successfully run this
program after the first year.” (“State of Iowa Bid Opportunities,” Iowa Department of Administrative Services,
3/26/21)

SmartHER Money Program
In 2021, the Iowa Insurance Division contracted AMPERAGE to host a financial literacy
conference, and Liz Mathis helped AMPERAGE find a potential panel speaker:
•

In 2021, the Iowa Insurance Division (IID) paid AMPERAGE $270,000 to create and
manage a women’s financial literacy program called SmartHER Money, with a
SmartHER conference planned for August 19, 2021. “The Iowa Insurance Division is
using civil penalties and licensing fees paid to the agency to fund a financial literacy
program aimed at women. The program is called SmartHER Money. The Iowa Insurance
Division paid an Iowa-based consulting firm called AMPERAGE $257,000 to create,

advertise and manage the program. A SmartHER Money conference is planned for August
19 in Cedar Falls, plus the firm has created a new state website under the SmartHER
Money brand.” (O. Kay Henderson, “Iowa Insurance Division launches ‘SmartHER Money’ program,” Radio Iowa, 8/5/21)

Editor’s Note: The conference was postponed without further notice on August 13, 2021.
•

The SmartHER Money conference planned to feature “top-notch panelists,” including a
“Plan & Earn Panel” of business leaders. “The SmartHER Money women’s financial
empowerment conference, presented by the Iowa Insurance Division, features a nationally
renowned keynote speaker, expert panelists, engaging exercises and all the tips and tools to
boost money smarts, improve financial wellness and secure a financial future. Reservations
are now open for this free brunch and conference. SmartHER Money is not paid for by tax
dollars and nothing will be sold except money confidence…In addition, Thakor will join a
power pack of top-notch panelists to impart knowledge, tips, experiences and know-how to
help women enhance their financial literacy and ensure a better financial future and
retirement for themselves. Plan & Earn Panel…Rebecca Guinn, factory manager, John
Deere Waterloo Works…Stephanie Seekins, attorney, The Biker Lawyers, The Emily
Program, Project Diva…ReShonda Young, community advocate and founder of Popcorn
Heaven chain.” (“Inaugural SmartHER Money Conference for Iowans Is Aug. 19 in Cedar Falls,” PRWeb, 8/4/21)

Editor’s Note: AMPERAGE employee Lori Davis was listed as a contact for the SmartHER press release.
•

In April, 2021, AMPERAGE employee Lori Davis claimed Liz Mathis was working to
introduce her to a potential “Plan and Earn” panel speaker.

(Lori Davis, DocumentsReport-18.pdf, 4/1/21)

o An IID employee replied that the two “might have to discuss some of this off
email.”

(Sonya Sellmeyer, DocumentsReport-18.pdf, 4/1/21)

MARION LIBRARY
In August 2020, the “Enhance Iowa” state board awarded $450,000 to the Marion Public
Library for the construction of a new building:
•

In August 2020, the “Enhance Iowa” Board awarded a $450,000 grant to the Marion
Public Library for the construction of a new building. “Project Name: The Marion Public
Library New Building Project, Marion Total Project Cost: $18,000,000 Amount Awarded:
$450,000 Project Description: This project includes the construction of a new 50,000
square foot building that will feature a reading terrace creating a biophilic concept of
indoor/outdoor use. Interior features will include a demonstration kitchen with the
purpose of serving meals to seniors and students as well as culinary arts programming and
education.” (Jessica O’Riley, “BOARD ACTION: ENHANCE IOWA AWARDS MORE THAN $3.7 MILLION IN CAT
GRANTS TO 12 COMMUNITIES,” Iowa Economic Development Authority, 8/21/20)

o The Enhance Iowa Board, a branch of the Iowa Economic Development
Authority, “is appointed by the Governor and oversees the administration of the
Community Attraction & Tourism grant program.” “The Enhance Iowa Board is
appointed by the Governor and oversees the administration of the Community
Attraction & Tourism grant program. Additional duties include the oversight of
the Sports Tourism Program and the River Enhancement Community Attraction
and Tourism Program. The Community Attraction and Tourism (CAT)
Committee is a subcommittee of the Enhance Iowa Board. The subcommittee
evaluates applications for CAT funding. Eligible projects must be available to the
general public for public use and be primarily vertical infrastructure.” (“Enhance Iowa &
Community Attraction and Tourism (CAT) Committee,” Iowa Economic Development, Accessed 9/14/21)

AMPERAGE served as counsel for the library’s $3.3 million fundraising campaign, and Liz
Mathis said she was “very proud” to appropriate money to Enhance Iowa for the project:
•

AMPERAGE served as counsel for the Marion Public Library’s $3.3 million fundraising
campaign, and attended the building’s groundbreaking ceremony in October, 2020.

(AMPERAGE Marketing & Fundraising, Facebook, 10/5/20)

•

Liz Mathis attended the groundbreaking ceremony, and said she was “very proud” to
appropriate money to Enhance Iowa for the project.

(Liz Mathis, Mailchimp, 10/2/20, Archived 9/13/21)

•

As of January 2021, Ohnward Bank had also donated $15,000 to the library’s
fundraising campaign. “The Marion Public Library Foundation announced Tuesday its
capital campaign to build a new library has raised $2.5 million of its $3.3 million goal
thanks to continuing business and community support… Farmers State Bank (FSB) is the
lead business donor to the campaign, coming in with an early gift of $250,000. Cedar
Rapids Bank & Trust, Hills Bank and Bouslog Insurance have donated $25,000 each and
Ohnward Bank & Trust $15,000.” (“$2.5M raised so far for Marion Public Library fundraiser,” CBS 2 Iowa, 1/26/21)

Editor’s Note: Liz Mathis identifies herself as a board member of Ohnward Bank on her Iowa Legislature
biography.

•

In 2013, Liz Mathis met with the director of the Marion Public Library in the Iowa
Statehouse.

(Liz Mathis, Facebook, 3/12/13)

